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By BRIAN McTAVISH

Asin & Erderirwrieed 'Ainiee

aylee Randall hus great
balance.

Whether wulking on
suifts in the front yard off
her home in Blue
Sprngs Or negotiatin
her path in the field o
lelevimion commeroiaks,
the 8-year-old actress
makes i1 ook w0 casy.

“1 meet now peophe
and | make new
r'nmd.'..," xhe said of her
carcer. "l probably
won't do it all my fifie, pug it's fun.

And fun, not fame or forfune, eaperts sy, is
the only sensible reason for children 1o work
in the highty competitive arenas of TV, movies
und commercials

“Life for a kod shoubdn't be about wheether
they book a commercial or not,” sid Peter
Skiar, a veteran New York talent soout swaut \ﬁhu‘st

DFdAN CRITER TS Sly
Kaylee Randall (center) recites a line as par of an audition far a Worlds af Fun commercial at
Metro Productions. Stand-ins are Kaylee's moiher, Denise, and Metro vidaographer Kaith Burton

young discoveries include Ricky Schroder
(“The Champ™) and former Leawood sciness
Ashlee Levitch (TVS “I'll Fly Away™L

“Chuldbood is about many more important
things,” Sklar said, “Parents have to be caring
encugh, chiective enough and smart enough
1 sepasate what need [rom what their
kids need — and kids do not need to be in
show business. If they like it, it caa be very
healthry. If they don't like it, it's stupsd.”

Derise and Larry Randull, Kaylee's parents,
have tried 10 be smart with their daughters
career, With their careful guidance, and a linte
luck, it has been a storybook seenario for a
munilpumn breaking inlo the business om a

Karylee's finst audition netted two jobs in an
industry in which initial acoeptance s e,
She has appeared in TV commercials for
several locau] and cegional businesses, including
the Jones Store Ca. and Capitol Federal
Savings & Loan. Last month she won a part
' spot for Worlds of Fun and Cosans
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of Fun.

But it would all end tomorrow if
Kaylee gave the word to her par-
ents, who are public school teach-
ers in Blue Spri

“We have said from the first,
‘Kaylee, the moment you don’t like
this let us know, and
we're * " Larry Randall said.

The Randalls provide i-
ties rather than marching orders
for their daughter, they said.

“I'm not going to push her down
anysetroamlhndaﬂsaid.
Both parents are thankful for
Kaylee's strong personality and
open communication with them.
“She knows who she is,” her
father said. “So we trust her if
she's not comfortable.”

Being at ease in front of the lens
has never been a problem for
Kaylee, who began spontaneously
posing for family snapshots as
early as age 2.
Kahzlt‘leemysmana-of-f that
she likes “being the center of atten-
m‘.

Yet there was no thought of turn-
ing pro until two years ago, when
Kaylee had professional studio
photographs taken for the family
album. Instant camaraderie
between the photographer and
Kaylee took her parents by sur-
prise. So did the three hours the
enthusiastic photographer spent
shooting his subject. )

“He kept telling her to tilt her
head this way or turn that way,”
Denise said. “And she was just lov-
ing it. I thought, "Well, maybe she
would be interested in this.” ”

A friend whose son had

in the TV series “Rescue 911" rec-
ommended showing Kaylee's pho-
1os to a union talent a ;
The Randalls a an
agency and were asked to supply
duplicate black-and-white head
shots of Kaylee that could be sent
with her to auditions. Those pho-
tos were shot for little expense at
home, although they could have
been professionally shot for a typi-
cal fee of $150.

Although Kaylee's parents admit-
ted to bes inexperienced in the
beginning, by employing common
sense they ended up doing things

Child’s best interest should be guiding force

Practical advice by industry pros on how to get

your child into TV, movies and commercials:

B Be certain that it is your child, and not you,

who wants to get involved in show business and is

capable of handling rejection.

Select 2 union talent agency franchised by the
American Federation of Television and Radio
Artists or the Screen Actors Guild, Ask agencies for
a reference list of established clients the same age as
ound checks with the Better
consumer organizations.

M Sty away from any dgent or manager who
wants any money up front for any reason.
personal manager can be a key asset to your
child’s developing career. Early on, however, a

your child. Do
Business Bureau

HA
manager should not be necessary.

B Beware of offers to place a phot

child in “audition™ books sent to

Talent agencies
are a place to start
By The Star's Staft

| t (MTM), 330 W.

| 47th St., Suite 220; 561-9967.
| # Talent Plus, 4049 Penn-

. sylvania Ave.; 561-9040.

right. What they didn’t do was fall
prey to any number of scams,
including being asked to spend
exorbitant amounts of money for

photographs or acting classes that

‘usually lead to nowhere but bad

feelings.

“As soon as somebody says,
“You need to spend X amount on
m‘ then that person is in the

i of selling pictures, not get-
ting auditions,” said. “(Some)
agencies have to make their living
by selling portfolios and classes
and all l%:s nonsense.” .

If anyone offers to put your child
in a handsomely bound photo vol-
ume that will help get auditions
from coast to coast, don’t take the
bait, said Maria Lease, a 20-year
Hollywood veteran and producer
of a video, “How to Get Your
Child Into Television, Movies and
Commercials™ {$24.95; to order:
800-300-6106).

N promise that they will dis-
tribute it 1o hundreds of producers
and casting directors throughout

est

teristics.

audition.

M A child’s career should be kept
should not be the focus of his or her life.
M Avoid stressful coaching of a child before an

the child for the part,”
said. “It’s really best that the

Fortunately, Kaylee has learned
that rejection is part of show busi-
ness. Sure, she would have liked 1o
have won that part in a TV movie
alongside Patty Duke Astin or
ended up in that sitcom pilot with
Cybill rd.

But when she doesn't get picked
at an audition, it simply may be
that her hair color, age or height
didn’t fit the part. Even at her ten-
der age, she knows il’s not because
something was wrong with her as a
persorn.

“There will be a tomorrow,”
Kaylee said. “T'm not going 1o be
killed because 1 didn’t get picked.
It’s just I wasn’t right.

“But you can’t give up on any-
thing.” she advises her peers start-
ing out. “Once you 'glvc up, they'll
probably want you for something.”

directors and talent agents across the United States,
Such books rarely merit their fee, which can run
several thousand dollars. Al first a home snapshot
or school photo should be enough to attract inter-

B A child living in the Midwest does not have Lo
immediately move to Los Angeles or New York to
begin her or his career. ,

M A child’s personality and willingness to open up
are more important than his or her physical charae~

in perspective. It

B Don't ignore your instincts. If something does-

of your

ucers, casting

n't feel nght, it probably isn't.

— Brian McTavish |



